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3.0 Achievements
In the last year (January 2025 – January 2026), the National Identity Management 
Commission transformed Nigeria’s identity sector from a static enrollment system 
into a dynamic Digital Public Ecosystem (DPE).
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NIMC moved from a centralized, bureaucratic model to a 
decentralized, partner-led ecosystem
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In 2025, the National Identity Management Commission (NIMC) 
achieved record-breaking expansion and system stabilization.
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In 2025, the National Identity Management Commission (NIMC) leveraged a multi-sectoral 
coalition of institutional actors to transition the National Identification Number (NIN) into 
a foundational element of Nigeria’s Digital Public Ecosystem (DPE).
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